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QNeST – Quality Network

on Sustainable Tourism

www.qnest.eu | info@qnest.eu

FB: Qnest Project - Unisalento
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QNeST – Quality Network

on Sustainable Tourism
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Social 

EnvironmentalEconomic

Quality Network on Sustainable Tourism



QNeST Drivers
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QNeST – Quality Network

on Sustainable Tourism

www.qnest.eu | info@qnest.eu

FB: Qnest Project - Unisalento

Culturale 
Heritage

Mediterranean
Diet

Accessibility Environment

Target: stakeholder (public and private)
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QNeST – Quality Network

on Sustainable Tourism

www.qnest.eu | info@qnest.eu

FB: Qnest Project - Unisalento

Quality Network on Sustainable Tourism

Private data

• Local

• National

• Natural park

Public stakeholder

• In Cultural sector

• In food farming producer sector

• In food and wine sector

• In accommodation/wellbeing sector

Private 
stakeholder



Procedurs for the Brand Assignment

5

QNeST – Quality Network

on Sustainable Tourism

www.qnest.eu | info@qnest.eu

FB: Qnest Project - Unisalento

1
• Fill in the Self-assessment

2
• Fill in the Questionnaire in own sector

3
• Survey

OBTAIN THE BRAND IN 4 STEPS

QNeST
If you have requisites or with some prescriptions 



Tempistica di assegnazione 
del Brand
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QNeST – Quality Network

on Sustainable Tourism

www.qnest.eu | info@qnest.eu

FB: Qnest Project - Unisalento

1
• Fill in the Self-assessment – min 55 points 

2
• Fill in the Questionnair in own sector – min 60 points

3
• Survey

QNeST
If you have requirements 
(periodic verification of maintenance of requisites)


